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With an annual spend of over £60 million new market money, don’t let your business be over -
looked by those planning one of the thousands of same-sex weddings taking place, year on year!

Pink Weddings Magazine is recognised as the fun and informative gay wedding magazine for
those wanting to plan the perfect wedding or civil partnership. The magazine is brought to you 
by the Pink Weddings Group and publishers CJ Wellings Ltd.

Pink Weddings Magazine showcases the most innovative and exciting ideas for weddings or civil
partnerships, reviews the latest trends from suppliers and venues and offers advice on everything
from social etiquette to new legal requirements now in place in the UK and abroad.

www.pinkweddingsmagazine.com

For all editorial enquiries please contact:
Claire Brown, editor
e: claire@cjwellings.com

To find out more about advertising please contact:
Ian Ralph, advertising manager
e: ian@cjwellings.com
t: 0845 299 3429

For all queries regarding advertising copy and artwork please contact:
e: info@cjwellings.com 
t: 0845 299 3429

Introduction





The Pink Weddings Group has a dedicated team that promotes the very best services around the

globe for the LGBT community, their families and friends. They are a group of like-minded

individuals who share a common interest in equality and diversity while delivering excellence in

the LGBT market.

Gino Meriano, CEO and founder, began market research in 2000 and launched the group in early

2001. His mission is to create the perfect civil partnership celebration or marriage by providing

trusted and inclusive services for same-sex couples.

In November 2004 the team held the UK’s first Gay Wedding Show, pioneering the practical

aspects of civil partnership and gay marriage. In 2005 the show visited Belfast, Cardiff and

Manchester and held its grand finale in Brighton the day before civil partnerships were

legalised in the UK.

The shows were a huge success and have gone from strength to strength. Each event attracts a

500-strong audience and are now held in London, Leeds, Brighton, Manchester and Scotland.

The Pink Weddings Group has worked with the UK government to formulate and introduce the

Civil Partnership Act 2004/Equality Act 2007 and continues to provide training across the UK

surrounding LGBT Issues. The group continues to offer advice on gay rights and appropriate

marketing. Clients include UNISON, UK Trade Union Representatives, the police, and major hotel

groups, including the Hilton and the Ramada Jarvis.

The Pink Weddings Group





Circulation
10,000 copies of Pink Weddings magazine are distributed at all the UK Gay Weddings Shows and
UK register offices, as well as being sold on subscription and at independent retail outlets. 

In addition all magazines are also available to read free of charge on
www.pinkweddingsmagazine.com which receives inexcess of 16,000 unique visitors a month.

THE COMMUNITY AND MARKET – FACTS AND FIGURES
A recent government survey concluded that the 3.6 million British lesbians and gay men
(6% of the population) are, on average, very well-employed, well-paid and are spending their
disposable income across a range of lifestyle product categories.

GEOGRAPHIC BREAKDOWN





Issue dates
With a current print run in excess of 10,000 Pink Weddings magazine is distributed to 
UK register offices and selected venues, and at all the UK official Gay Wedding Shows. It is
available to buy on subscription, and through a growing number of independent retailers. 
The publications can also be read free of charge on www.pinkweddingsmagazine.com

SPRING/SUMMER ISSUE, published in April.
Advert copy deadline: 16 March

AUTUMN/WINTER ISSUE, available from October.
Advert copy deadline: 14 September





Advertising
DISPLAY

1/4 page display advert        £395

1/2 page display advert        £595

Full page display advert       £995

Double page spread            £1,495 

ADVERTORIAL
Please note: use of professional design and editorial service 
will incur an additional 10% of the rate.

ONLINE

Home page advert (350 x 250 MPU) £495 per quarter

Home page banner (468 x 80) £995 per quarter

To find out more about advertising please contact:
Ian Ralph, advertising manager
e: ian@cjwellings.com
t: 0845 299 3429

For all queries regarding advertising copy and artwork please visit:
www.pinkweddingsmagazine.com/advertising-information



Half page horizontal advert = 106mm x 150mm

Quarter page advert = 106mm x 73mm

Online MPU 350px x 250px

Online banner 480px x 80px



Advertising
MECHANICAL DATA

DPS bleed: 246 x 346 *
DPS trim: 240 x 340 *
DPS type area: 216 x 324 *

Full page bleed: 246 x 176
Full page trim: 240 x 170
Full page type area: 216 x 150

Half page horizontal: 106 x 150
Half page vertical: 216 x 73

Quarter page: 106 x 73

Measurements in mm, height x width

* Please note: Double page spreads (DPS) must be supplied as a single PDF (ie NOT two separate pages).
Due to perfect binding please allow 10mm gutter loss – this allowance should be centred on the spine,
within the trim width. Important matter (eg text boxes etc) should avoid the gutter loss area.

To find out more about advertising please contact:
Ian Ralph, advertising manager
e: ian@cjwellings.com
t: 0845 299 3429

For all queries regarding advertising copy and artwork please visit:
www.pinkweddingsmagazine.com/advertising-information


